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About Us

Great Team

OUR TEAM
CAROLYN HELMS

As owner and creative director of Bell Tower Salon Spa,
Carolyn’s most recent venture in the launch of Rhelm.com
stems from her desire to branch out from the brick and
mortar to share real, relevant, authentic experiences in
the “Rhelm” of beauty, wellness, fashion, home, and
travel. Her goal is to inspire you to be uniquely YOU.

CHUCK SAYLOR
In addition to his role with the Bell Tower Salon
Spa, Chuck brings his quirky, fun, creative side to
the Rhelm as Creative Connoisseur to oversee the
brand image and align and secure vendors and
influencers for the fashion and home verticals in the
Rhelm.

KATHERINE BAKER
As Carolyn's assistant, Katherine is a multi-task
expert and curates content for the Rhelm categories
of beauty and fashion. Additionally, she works as
the Rhelm social media strategist.

KAREN O'TERO
Social Media Maven, Karen, has worked with Rhelm
from its bootstraps and is part of its trajectory of
success. She heads the Rhelm channels: Instagram,
Facebook, Twitter, YouTube, and TikTok.

SPONSORSHIP PROPOSAL

WORKING WITH US
OUR OBJECTIVE FOR
SUCCESSFUL COLLABORATIONS

Sponsors who partner with Rhelm will find their brand and the
products they offer featured in interviews, newsletters, and
across the interactive platforms of our community. We showcase
who they are and what they do, telling the Rhelm community
that these are people who share the authentic and relatable
ethos of Rhelm.
Just like every member of the Rhelm community, every brand
we work with will be unique and treated as such through an
individual approach that tailors the service we provide to their
particular requirements. We create content in the Rhelm meant
to target a community seeking vetted products and experiences
to share. We are the ideal platform to promote your brand.
An exploration in the Rhelm will motivate customers by fueling
them with support and advice that will lead to them trying
something outside their comfort zone – whether it be a rocking
new fashion sense, a modification to a self-care regimen, or
booking a trip overseas.
We are ready to ensure our collaborations are perfectly
positioned to inspire change.

AFFILLIATE LINKS

To drive sales and generate revenue, each category within the Rhelm is
considered a niche to be marketed separately to bloggers, YouTube
content creators, and social media influencers, the latter on Instagram
and TikTok, specifically.
Affiliate Marketing is a solid strategy.
Bloggers (by definition, someone who writes regularly for an online
journal or website) often include affiliate links within product reviews
posted on sites.
YouTube content creators have affiliate links in video descriptions to
bring to light certain products.
Social Media influencers present an opportunity to build brand
awareness, create more authentic ad content, and, most importantly,
generate high-quality leads, clicks, or sales.

AFFILIATE MARKETING
STRATEGIES
An affiliate marketer can earn a commission for marketing some
else’s product or service. The affiliate marketer searches for a
product they enjoy and then promotes that product or service to
earn a small part of the profit from each sale.
In the Rhelm, there are 3 methods to this marketing strategy:
#1 - If Rhelm sells YOUR product through its e-commerce
page, we would send a commission to the influencer affiliate in
our program. NOTE: Wholesale pricing would be expected to be
lower in order to accommodate influencer commissions.
#2 - If YOU want Rhelm to become an affiliate for your brand
of eCommerce products or your resort, tour, etc., we will add
your link to a all relevant editorial and eCommerce in the Rhelm
and on our social media platforms.
#3 - This option requires no monetary exchange, but an
agreement to post the Rhelm logo with link on your digital
platform and Rhelm will post your logo with link on
Rhelm.com.
The Rhelm team understands that to be successful, they have to
be present on as many networks and platforms as possible to
reach their target audience.

AFFILIATE TRENDS
It’s estimated that 80% of brands have affiliate programs.
Affiliate marketing spending is projected to grow by over 10%
in the next couple of years.
Globally, the USA has the largest market share in the affiliate
industry, with over 39% share.
Affiliate marketing accounts for over 16% of all eCommerce
orders in the USA and Canada.
Nearly 65% of affiliate marketers worldwide generate
traffic by blogging alone.
Affiliate marketing accounts for over 15% of all digital media
revenue.
Statistics reveal that 94% of publishers use multiple
affiliate marketing networks.

To view content with potential affiliate links, please see the
following page. In addition to creating unique content, we also
add affiliate links to travel stories and products featured on
infographics that publish in our bi-monthly newsletter, on our
website, and featured on social media.

AFFILIATE EXAMPLES

RHELM AFFILIATES 2022

Viator, a Tripadvisor company, makes it easy to find and book
something you’ll love to do. With access to the world's largest
selection of high-quality experiences, there's always something new
to discover, both near and far from home. From must-do moments to
who-knew discoveries, see the familiar in a new way, or the
unknown for the first time!

Go City is the perfect option for travelers who plan on visiting
multiple attractions and sights. The program offers tourists the
opportunity to save up to 55% of the initial cost of entrance tickets
to various museums, tours, and attractions in the United States,
Great Britain, Australia, Mexico, the United Arab Emirates,
Hawaii, China, and Mexico.

DISPLAY ADVERTISING

ADVERTISING PACKAGES
Display advertising works more efficiently than most digital
options out there, and it does the job without trying to pass itself
off as anything else. It's honest, it's visually engaging, and it
spreads your brand's message without being intrusive.
Traditional Display Ads are the ads most associated with
display advertising, consisting of landscape, square and
skyscraper image sizes. These ads are primarily image-based
with some text and are placed on the Rhelm website.
The display ad to the left is an
example of what you'll see on the
Rhelm website FASHION
vertical.
Pricing varies depending on the
number of impressions requested,
multi-media use, and landing
pages for your display ad.
See the following page for a price
breakdown on various marketing
packages.

DISPLAY ADVERTISING

ADVERTISING PACKAGES
DISPLAY ADVERTISING
PACKAGES

For a 6-Month run, pricing of $5,000 will include:
Square display ad on rail of home page and related category
(vertical options include HOME, TRAVEL, FASHION,
WELLNESS, and BEAUTY)
3 Unique Instagram posts on @intheRhelm, tagged to your
brand
3 Ads in the Rhelm e-newsletter
***
For a 3-Month run, pricing of $3,500 will include:
Square display ad on rail of related category (vertical options
include HOME, TRAVEL, FASHION, WELLNESS, and
BEAUTY)
3 Unique Instagram posts on @intheRhelm, tagged to your
brand
2 Ads in the Rhelm e-newsletter

SPONSORED GETAWAYS

RESORTS

In exchange for a 2-night mid-week, off-season stay, with dinner for
2, and tour of property and/or spa treatment, Rhelm will offer the
following:
Square display ad on the home page and travel page for 2 weeks to
promote the giveaway. We will include your provided logo
Dedicated newsletter travel story coverage sent to 14K targeted
audience with links to the Rhelm Instagram account for contest
entries
3 Unique Instagram posts on @intheRhelm, tagged to your brand.
The first one to introduce the giveaway, the second post after the
first week to continue promoting the giveaway, and the last post
to announce the winner.
One display ad on the newsletter announcing the winner of the
giveaway.
Option to provide an "affiliate link" to travel story on Rhelm.com.
Terms for commission on bookings TBD.

RHELM NEWSLETTER

ANALYTICS

NEWSLETTER MAILING LIST
14K and growing

SOCIAL MEDIA CHANNELS
1K and growing

RHELM WEBSITE

ANALYTICS
MARCH 26 - APRIL 25, 2022

Important to Note on Growth Potential:
Rhelm.com launched in March 2022 with content only. The
number of visitors is steadily increasing with brand
awareness.
Website traffic is anticipated to significantly rise once the ecommerce page is launched in May 2022.

EDITORIAL CALENDAR
January: Travel, Wellness, Home
Winter Wonderland, Spa/Beach Getaways
February: Wellness, Home, Beauty
Make your own home spa, love yourself
March: Beauty, Fashion, Travel
Spring Skiing, Go West
April: Travel, Fashion, What to Pack
Planes, trains, and road trips - best to bring…
May: Fashion, Travel
Kentucky Derby - hats, spring trips, & more
California
June: Wellness, Fashion, Home
Beaches
July: Beauty, Wellness
Don't sweat the summer
August: Wellness, Fashion
Boating and anything water flotation
September: Fashion, Beauty - scrub off summer
Change of Seasons - Autumn; Everything Italia
October: Wellness
Boost your immune system
November: Wellness, Beauty, Home
Prepare for the holiday season
December: Wellness, Fashion
Stress-free holidays

GOALS & OBJECTIVES
OUR OBJECTIVE

Sponsorship/AD proposal

GREAT TEAMWORK
We would love to collaborate with you for
sponsorships, advertising, and as an affiliate
marketing professional, influencer, and lifestyle
brand.
THANK YOU, AND WE LOOK FORWARD TO
WORKING WITH YOU.
EMAIL MARKETING@RHELM.COM
FOR MORE INFORMATION

